
Advertising on DC 
Urban Moms and 

Dads

Using Google AdWords to target 
www.dcurbanmom.com



Introduction
At the current time, all DC Urban Moms and Dads website advertising 
is conducted via Google AdWords. The cost of advertising is set by 
Google and all advertising arrangements are made through Google’s 
online AdWords system. This document will guide you through using 
Google AdWords to advertise on www.dcurbanmom.com.

Using Google’s AdWords for the first time may seem complicated but 
it’s really pretty easy. Advertising is organized by “campaigns”.  A 
“campaign” combines ad groups (a group of advertisements), 
keywords, budget, target audience, and other settings to create a 
structured advertising campaign. The following steps are required to 
create a campaign:

1) Create an AdWords account — this requires a Google Account
2) Set up billing information using either a credit card or direct 

withdrawals from a bank account
3) Create a new campaign
4) Specify settings for the campaign
5) Create an Ad Group
6) Create Advertisements and add them to the ad group
7) Create Keywords for the campaign
8) Specify “Network” settings — this is where you target the campaign 

at the DC Urban Moms and Dads website.
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Ad Slots
Ads are available in two sizes:

•Banner (468x60 pixels)
•Skyscraper (160x600 pixels) -- two slots available

The banner runs at the top of all pages under the DC Urban Moms and 
Dads logo. The skyscrapers are on either side of the page, except the 
home page which only has an ad on the right side.



Creating an AdWords 
Account

Connect to the Google AdWords online system using the address: 
http://www.google.com/adwords/. If you already have a Google 
AdWords account, go ahead and sign in. If you do not have a Google 
AdWords account, click the “Start now” button to set up a Google 
Account (please note the difference between a “Google Account” and a 
“Google AdWords account”). A Google Account simply involves 
registering an email address with Google.

http://www.google.com/adwords/
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Google Account Set-up

If you already have a Google Account (perhaps for Gmail, Google 
Reader, etc.), you may use that account by clicking the top radio 
button. If you need to create a new Google Account, click the second 
button and follow the specified steps.  Even if you already have a 
Google Account, you may wish to create a new one to be used 
specifically for AdWords. If so, click the second button.



Creating a Campaign
Once you have logged in to AdWords, you will see a special page for 
first time users. There are several options to continue, but clicking  
the button that says “Create your first campaign” will be the easiest 
way to proceed. You will then see a page similar to the following:

The settings listed on this page are mostly self-explanatory and help 
is provided if additional assistance is needed. An important setting  is 
your daily budget (circled in red). 



You will probably also want to schedule a start and finish date for 
your campaign. Click on the “plus” sign next to “Schedule: Start date, 
end date, ad scheduling” under “Advanced settings”. This will expand 
the scheduling section to allow you to select start and finish dates.

Once you have completed the settings, click, “save and continue” to 
proceed to creating an ad group.



Creating an Ad Group
The Ad Group page also has a number of fairly self-explanatory 
options. The specific options will change depending on the type of ad 
that you choose. DC Urban Moms and Dads does not provide WAP 
pages, so you should either select Text or Image ads.  Be sure to 
complete the section for maximum cost per click (the highest amount 
you are will to pay for a click).



Creating Ads
The DC Urban Moms and Dads website supports Text and Image ads. 
To add these types of advertisements, click on the “Ads” tab of the 
campaign page. Select either “Text Ad” or “Image Ad” from the “New 
ad” drop down menu (circled below).  Image ads should be prepared 
in advance so they will be ready to upload during this step. The 
dimensions for the ad slots are either 468x60 pixels for the banner or  
160x600 pixels for the skyscrapers. You can ad multiple 
advertisements which will be rotated. 



Creating Keywords
If your plan is to exclusively target the DC Urban Moms and Dads 
website, you will be conducting what Google calls a “Managed 
Placement” campaign. In such a campaign, keywords are less 
important. Nevertheless, keywords can help in placing your ad near 
content that is of the greatest interest to you. For instance, if you 
believe that your advertisement will appeal mostly to people 
interested in school issues, you may want to create a list of keywords 
related to schools. To create keywords, follow these steps:

•Click on the “Keywords” tab within the “Campaigns” page
•Click the “Add keywords” button that is just below the graph
•In the resulting page, list keywords in the keywords box one 

keyword (or phrase) per line
•Save the keywords

You will be able to add, modify, or delete keywords at any time. 
AdWords includes a number of tools to help refine your keywords. 
Over time, you will be able to see which words were most successful 
and vice versa. 



Creating a Managed 
Placement

Click on the “Networks” tab within the “Campaigns” page. 

Click on the “show details” link next to the “Managed placements” 
heading under “Content” (circled in red above after being clicked) in 
order to expand the Managed Placements section of the page.  In the 
“Managed placements” box, type “www.dcurbanmom.com”. If you also 
wish to advertise on other websites, you can enter their addresses 
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one per line.  Finally, you may optionally enter a default bid (circled 
in red above).

Managed placements work in a manner similar to auctions.  There is 
a limited number of times that an advertisement can display (number 
of ad slots x number of page views). Due to the popularity of the DC 
Urban Moms and Dads website, the entire number is almost always 
taken. Therefore, in order for your ad to display, you must out-bid a 
current advertiser.  You can start out with a relatively low default bid 
and then raise it later if you find that your ads are not being 
displayed. Unfortunately, Google does not disclose any financial 
information to us, so we are unable to provide any guidance regarding 
a reasonable bid.

Billing Information
Before your campaign can be activated, you must provide billing 
information.  From the “Billing” tab at the top of the page, choose 
“Payment Options”. You can elect to pay either through direct bank 
withdrawal or credit card. Alternatively, you can choose to prepay. 
Once you complete the required billing steps, your campaign will be 
ready to launch. 

Conclusion
Once your campaign is underway, use the reporting and tracking 
mechanisms provided by AdWords to evaluate progress with your 
campaign.  You can refine your campaign options during the course of 
the campaign.


